BRAND. Top 100 Most
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Brand contribution measures the influence of brand alone on financial value, on a scale of 1to 5, 5 highest
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The Brand Value of Coca-Cola includes Lights, Diets and Zero

The Brand Value of Budweiser includes Bud Light

NTT is now valued as a telecom provider and its brand value is restated this year
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Brand Value Rank Brand Value Brand Rank
Brand Category . % Change Brand Category ” rapa % Change
2016 $Mil. 2016 vs. 2015 Change 2016 $Mil. Contribution 2016 vs. 2015 Change
51 (intel Technology 18,632 1% 5 76 m Retail 13,001 2 21%  NEW
-\ P
. AR ; B E
52 BT Telecom Providers 18,575 3% 6 7 A Nﬁ‘ v Regional Banks 12,883 3 27% 18
53 Telecom Providers 18,465 6% 8 78 ( Telstra Telecom Providers 12,825 % 1% 4
9 Co/gate Personal Care 18,319 2% 3 79 # M Apparel 12,665 2 -8% -4
o
55 Retail 18,082 6% 9 so GUCCI Luxury 12,592 5 -9% -4
P
s citl Global Banks 17,055 2% 4 s SIEMENS Conglomerate 12,485 2 -19% 12
hEESZ 9 ' 9
¥ A Insurance 16,910 6% m 52 IKFC Fast Food 12,386 3 2% 1
58 E){(onMobll 0il & Gas 16,838 -18% -9 83 w oil & Gas 12,341 1 -18% 12
(I
59 HE A~ Insurance 16,712 -4% 3 sa CHASE “ Regional Banks 12,330 3 6% 5
60 E Regional Banks 16,543 -20% 13 85 Linked m( Technology 12,314 4 1% o
s Gil Personal Care 16,400 -17% -9 86 @ pepsi Soft Drinks 12,188 4 7% 7
' v
62 I:P Eﬂﬂk%ﬁﬁ Regional Banks 16,331 -19% -12 87 ! Retail 12,077 2 4% 3
63 Fe&x Logistics 16,236 17% -10 ss  CVS/pharmacy’ Retail 12,074 3 17%  NEW
64 CommonwealthBank / Regional Banks 16,227 -21% -16 s9 JP Morgan Global Banks 11,943 2 -12% 12
65 ' PayPal Payments 15,910 35% 23 go M Soft Drinks 1,667 3 3% 4
y Red Bull
66 @ 0il & Gas 14,940 -21% 12 91 eb y Retail 11,509 2 -19% -18
il 100 N .
67 cIsco Technology 14,508 10% [0} 92 ws\s‘mu Cars 1,479 2 1% 1
68 €O Retail 14,461 29% 29 93 @5 > Alcohol 1,465 4 NEW
69 [} HDFC BANK Regional Banks 14,440 3% 5 94 SoftBank Telecom Providers 11,343 2 2% 4
7o [Ebank Regional Banks 14,008 -5% 2 95  BankofAmerica 2% Regional Banks 1,289 2 0% 0
d ) bp
71 @ ¥ @ 45 Regional Banks 13,803 -16% -6 96 0oil & Gas 10,552 1 -18% -15
BANK OF CHINA
72 ﬂm 0il & Gas 13,206 -24% -9 97 Beer 10,549 4 9%  NEW
75 ey o 5 G mn 5
==z [~/ 48 Logistics 13,199 -19% -7 98 Z;I)P- COMPANY Insurance 10,545 2 10% NEW
72 HONDA Cars 13,195 1% 4 99 J D'C'?‘o'ﬁ Retail 10,496 2 37%  NEW
75 Cars 13,084 0% 5 100 L«J Technology 10,440 2 41%  NEW
lobe

Source: BrandZ™ / Millward Brown (including data from Kantar Retail and Bloomberg)
Brand contribution measures the influence of brand alone on financial value, on a scale of 1to 5, 5 highest

The Brand Value of Pepsi includes Diets
The Brand Value of Red Bull includes sugar-free and Cola
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